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WHO WE ARE

The CA Students’ Society is the students’ body of CA Sri Lanka.
The CA Sri Lanka currently has a registered student population of above 40,000.

We were formed in 1981 to provide Educational, Literary, Sports, Social and Cultural activities for
the benefit of the students of CA Sri Lanka and also to represent the interests of the students’ population
of the CA Sri Lanka and currently represent students from around 30 entities, including firms of

Chartered Accountants and Mercantile firms.

Our Society has a history that goes back over three decades. This history is studded with events and
achievements, memories of which we cherish with pride, encouraging us to move on to greater heights.

OUR VISION
To do, to endeavor, to aspire, to make and to add value for the students.

To function as a student body and to promote further, the interests of the students in the education, literary,

sports, social, cultural and any other sphere of activities by co-operating and associating itself with the Institute

of Chartered Accountants of Sri Lanka as and when necessary and to promote social interaction with other student
bodies both here and abroad by applying the finance of the society in a manner most conductive to carrying out and
promotion of those activities.
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PRESIDENT’S

MESSAGE

As the President of the CA Students’ society for the Year 2016/17, it is my great pleasure to pen down to write a
message for Fusion Business Magazine. Fusion is the annual magazine published by the CA Students’ Society to
enlighten its readers with current affairs and to provide tips and tricks on how to develop their career and person-
ality. This is the release of its 13th Edition to budding Chartered Accountants in CA profession.

Amongst many other changes that were geared towards improvement and development in this year, Fusion mag-
azine also set a new milestone by changing its structure from moving in to giving insights on popular business ven-
tures in Sri Lanka and introducing a new section to recognize startups in Sri Lanka.

Fusion is the harvest of hard work and commitment of the Editorial committee of the society. | should congratu-
late the Editorial Committee for undertaking this hugely intense task and executing it finely with such determina-
tion and dedication.

| am sure all the readers of the magazine would be highly enlightened and entertained by life stories shared by
our dynamic personnel, and the insights and progression of organizations will pave the way for our young entre-
preneurs and professionals to lay new ventures in the future.

As this is a volume which was evolved on the suggestions and feedback of CA fraternity, we open up this for your
suggestions and feedbacks to uplift the standard of the upcoming versions of the magazine.

| wish to extend our sincere gratitude to our sponsors and the staff of CA Sri Lanka for their support and also take
this opportunity to acknowledge the efforts of the fellow Committee members, without your support this maga-
zine would not have been a success.

Enjoy throughout your reading. Cheers to CASS!

Thank You All!

A

Jayashan Grero

President

CA Students’ Society —2016/2017
077 686 6698
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EDITOR'S NOTE

It is my immense pleasure to welcome you to the 13th edition of ‘Fusion’ Business Magazine of CA Students’
Society. CA Students’ Society is the students’ body of CA Sri Lanka which has been striving through phase of its
humble achievements, now takes pride in announcing the very new volume of Fusion Business Magazine to our
CA fraternity. Fusion is presented to you as a symbol of accomplishment of untiring effort exerted to unveil the es-
sence of the competitive business environment for the benefit of CA Students in Sri Lanka and other SAFA Coun-
tries.

Reaching to a greater height in Fusion, the structure of the magazine has been changed by extending the articles
beyond the leading personalities into diversified organizations in the country from this year onwards. Further, a
new section called ‘Startup’ which covers an emerging business in the country, is introduced through this volume.

Your valuable feedback and suggestions are highly appreciated for further enhancement of the magazine. The
support, expertise and insights received from corporate personalities and institutions are enormously acknowl-
edged in nurturing our attempt of remarking benchmarks for the new issue. Today, we hold the pride of launching
the 13th edition of Fusion in this international forum of the 31st International CA Students’ Conference.

As the editor of CA Students’ Society, | extend my gratitude to all the members in CA Students’ Society who served
with an immense commitment and passion to uplift the standard of Fusion Business Magazine to pave its path
through to the peak of success. | am confident that dogged and prodigious efforts of Fusion would propel each
one of you to add something valuable to your life to become a notable personality in CA profession in the days to
come. CA Students’ Society joins me in wishing you a happy and productive reading.

Thank You All!

W

Thilini Nadeesha Jayathunga
Editor

CA Students' Society - 2016/2017
077518 7593

CHARTERED ACCOUNTANTS STUDENTS’ SOCIETY PAGE 5



CONTENTS

INTERVIEW WITH DIAN GOMES

INTERVIEW OF HAMEEDIA

INTERVIEW WITH UMARIA SINHAWANSA

GROOMING PERSONNEL TO BE GREAT LEADERS

INTERVIEW OF ORANGE ELECTRIC

STARTUP - INTERVIEW OF PICK ME

CASS WITH THE CARROM WORLD CHAMPIONS 2016

THE POWER OF WORDS: IN BUSINESS PERSPECTIVE

THE INTERNATIONAL CONFERENCE FOR CA STUDENTS 2017 INDIA
CA STUDENTS’ SPORTS TOURNAMENT

AWARDS NIGHT

SOFT SKILLS & PROFESSIONAL SKILLS DEVELOPMENT PROGRAMME
INGENIO 2016 - THE TALENT SHOW

CASS @ WORK

BLOOD DONATION CAMPAIGN

EVOLUTION OF FUSION BUSINESS MAGAZINE

08
14
18
22
24
30
34
40
42
50
52
53
54
56
58
59



fral men wear real clothes

OIRANG

=

FEATURES

THE CORNERMAN'S
MIDAS TOUCH IN
APPAREL INDUSTRY:
DIAN GOMES

THE SRI LANKAN MENSWEAR
SPECIALIST EMBARKS THE
INTERNATIONAL REPUTE :
HAMEEDIA

THE PASSIONATE VOICE
OF SRI LANKAN MUSIC
INDUSTRY :

UMARIA SINHAWANSA

THE HURDLE & BATTLE
OF ORANGE ELECTRIC:
OREL CORPORATION

THE INTERVIEW WITH
MR. JIFFRY ZULFER

CASS WITH THE CARRGOM
WORLD CHAMPIONS 2016

14

18

24

30

34



The Cornerman’s Midas Touch in Apparel Industry:

DIAN GOMES

1. As we all know, you have been recognized as a lead-
ing and diversified personality in the country. Can you
take us down your memory lane to who you have be-
come today?

| studied at Royal College, Colombo and was a second
generation Royalist. Once | finished schooling, | joined
KPMG choosing accountancy as my profession. There-
after, | joined Saracen Interiors when | was only 22,
which is a British design and construction company, as
the Financial Controller. Even though | was very young
for the job, | took the challenge and by 24, | was pro-
moted as the Group Financial Controller for South East
Asia. Later, | became the Finance Director of the group
at the age of 26 and by 28, | left the company and
joined May Cooperation, USA as the Head of Finance
and General Manager for May Department Stores” Co-
lombo office in 1987.

In 1990, | joined MAS Holdings as the General Manager
and Finance Director for Shadowline (pvt) Ltd. After 26
years | witnessed a $6 million worth company evolving
to a $2 billion worth conglomerate. Then, at the age
of 55 | retired as per our rulings and called upon to a
new role as the Chairman of Hela Clothing (pvt) Ltd, Sri
Lanka, which is a British owned Global Company, to in-
crease its worth to $300 million in next 3 years. This is

the nutshell of my career and | am a management ac-
countant by profession plus a fellow of ACCA and CPA,
Australia. Furthermore, | have completed my Executive
Education at Harvard and Wharton Business Schools.
For my career, | was trained in Japan with AOTS (As-
sociation for Overseas Technical Scholarship). | have
done multiple jobs from Finance Director to Manage-
ment Director at Slimline (pvt) Ltd, MAS Holdings, and
then Group Director at MAS Main Board. Finally, now |
am at Hela Clothing as the chairman.

2. You are a prominent figure in apparel industry. What
inspired you to become the person who you are today
in apparel industry?

The real change happened when | went to Pannala to
set up MAS Shadowline in 1992 with 300 machines fa-
cility. Today, it is a $100 million worth business employ-
ing 6000 people in the Pannala area. At first, | prom-
ised my wife that | would stay there only for 3 years
but instead ended up staying there for 15 years. During
that time, | witnessed the real game change happen
solely by inspiring people.

By that time, | became very nationalistic and started
teaching people. Further, | opened up doors for people
to study by admitting them to universities and MBAs.

""The real change happened when I went to Pannala
to setting up MAS Shadowline in 1992 with 300

machines facility. Today, it is a $100 million worth

business employing 6000 people in the Pannala area."
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Since | lived in a village, | realized that there were a lot of
people who were under-privileged and remained without
having any opportunity to reach the correct place.

The real catalyst in my life was moving to Pannala, liv-
ing in the village for 15 years and setting up plants all
over the world, in Indonesia, Bangladesh and India. Ul-
timately, from the position of an accountant to general
manager, the most important thing through the jour-
ney was how to manage people. Many accountants
do fail in this point where they do not understand how
to manage people. Most of them think that managing
numbers is all there is to it, even though numbers do
not bring business like people do.

3. How the country’s apparel industry goes on and is it
profitable for an investor to invest in?

It is still profitable, however, you need to steer it up
and change the model. The apparel industry moves to-
wards innovative, lean manufacturing with a more em-
powered work force. Sri Lanka is not the country with
lowest cost anymore since Bangladesh has positioned
themselves as the lowest cost country. Obviously, a
different approach is required and this is why we have
also extended our markets in to Kenya, Ethiopia and
recently in to Mexico. So, Sri Lanka is still competitive
and has been recognized as an ethical manufacturer.

4. In 1977, you joined KPMG Sri Lanka as an Audit
Trainee. How far your experiences in audit sector, has
been helpful for you to become a professional in ac-
counting sector?

| think, it was a good and useful training to strengthen
the foundation of my profession. During my stay at
KPMG, | had done lots of audits in which it made it eas-
ier for me to understand the numbers. Especially, the
knowledge of cash flows and basic accounting controls
are essential to run a business, and it helped me im-
mensely. However, when you are in the business world,

it is not about numbers. The real management is taking
numbers and placing it in to real practice with people.

"However, when you are

in the business world, it
1s not about numbers.
The real management
is taking numbers and
placing it in to real

practice with people."

5. As a past president of CIMA Sri Lanka division, what
do you think about students who follow accounting
bodies such as CA, CIMA and ACCA etc. and what do
they need to pursue to become more than an ordinary
accountant?

From my point of view, having a professional qualifi-
cation such as CA, CIMA or ACCA is only an entry cer-
tificate to the corporate world. That is where the real
journey begins, what you make out of it is the most
important. You have to follow your passion and decide
whether you want to stay in the field of manufactur-
ing, planning or marketing, and if your qualification
will uphold you strongly. Many people misunderstand,
they assume that if you have a CA or CIMA qualification
you need to be in the finance sector and end up being
a Finance Director. For instance, you can have a degree
in Biology from the UK while you can be an investment

PAGE 10
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analyst in Sri Lanka. As per my opinion, you should not
restrict yourself to a qualification but pursue many av-
enues in your life and let the qualifications make you
stronger.

6. You were a flyweight champion and then you elected
as the vice president of National Olympic Committee.
What are the opportunities that Sri Lankan Sports Indus-
try should possess to achieve the international arena?

More than the Olympic committee, | have been the presi-
dent of the Amateur Boxing Association of Sri Lanka for
about 9 years and currently | am the president of the Na-
tional Association of Fencing. Running a professional as-
sociation is also like running a company, there must be a
mission which enhances the long term goals. Then, the
strategic planning should be elaborated as short term,
mid-term and long term separately. If you look at Box-
ing, it took 40 years for a person to represent Sri Lanka
at the Olympics, and it took a program of eight years for
me to get Anurud-
dha Rathnayake
to the Olympics. It
is tough and very
competitive  since
there are 200 coun-
tries that qualify for
the competition at
the beginning, and
then you need to
be selected for the
final 28 in order
to compete at the
Olympics.

During my ten-
ure, | had a great
team which con-
sisted of the Vice

President, Major
General Jagath
Jayasooriya  who

was the command-
er of the Army,
supported by D.I.G
Thangawenu and
D.I.G Rohan Abe-
wardhana. We
ran the associa-
tion by segregat-
ing responsibilities
clearly with proper
budgeting, govern-
ing policies and fi-
nancial transparen-
cy. This has created
a strong founda-
tion for our sports

"It you look at Boxing, it
took 40 years for a person
to represent Sri Lanka at
the Olymypics, and it took a

program of eight years for me
to get Anuruddha Rathnayake
for the Olympics."

industry. The strategies have already been developed
for the next 10 years in which our sports industry will
get the chance to be exposed to foreign trainings,
coaches and tournaments. This is how we were able to
bring our young talent like Manju Wanniarachchi and
Anuruddha Rathnayake to an international level.

7. What are the key areas that an entrepreneur has to be
mindful in their business for sustainable development?

The most important thing is that you have to understand
the market, what you really want to do as an entrepre-
neur and what you are passionate about. Afterwards, you
need to think about risk management and the cash flow
of the business for any business to succeed.

8. As we know, you have been recognized as the coun-
try’s male icon in 2007 by Sri Lanka Institute of Market-
ing. What qualities of yours could have been led you to
this recognition?

The Sri Lanka In-
stitute of Market-
ing had shortlisted
nominees and af-
terwards they had
selected me as the
Male Icon in 2007.
There were some

awards including
the CIMA icon and
business  leading

award which led to
myself being rec-
ognized. Further, it
should be the qual-
ities that | value
the most in myself,
such as credibility,
performance, in-
tegrity and what |
have done for my
country.

When vyou reach
my age one day,
you will realize that
winning awards
mean nothing and
the real achieve-
ment is the num-
ber of lives you
have touched dur-
ing all those years.
If you can remi-
nisce the moments
that you changed
and inspired the

CHARTERED ACCOUNTANTS STUDENTS’ SOCIETY
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people in your life, that is what is important.

9. What was your role as the secretary of the Market-
ing Commission, AIBA (Amateur International Boxing
Association)?

My role was to strategically position the world body
and identify opportunities for branding AIBA. We or-
ganized inter country professional and semi-profes-
sional boxing tournaments. Further, | served in both
finance and marketing commissions there during that
time, and now in the commission for women. Since
these roles are very challenging, strategic thinking
played a vital role.

10. As we know you were able to represent Sri Lanka at
Beijing Olympics in 2008. Could you please share your
experience on this?

That was the proudest moment in my life, where | was
walking in to the stadium with my Sri Lankan team
which consisted of five members. Susanthika Jayas-
inghe was beside me being the Captain of Sri Lankan
Olympic team. The Olympics is the greatest event on
earth and if you can be a part of it, it is priceless. | have
taken my team to the Asian games as well however,
the Olympics is the best.

11. Can you share about your life at MAS Holdings over
the years and now in Hela Clothing?

People call me a “revolutionary” since | have always

been on the workers’ side. | was inspired by my hero,
Che Guevara, because | knew the workers were the ones
who lose the most in the end. During my time at MAS
Holdings, | took care of them well, and now | keep doing
the same at Hela Clothing by giving them the best op-
portunities. | enjoy being with them as a father, friend
and brother rather than being seen as a chairman.

12. You were awarded with the Platinum Award for Sus-
tainable Innovation of MAS Intimates “Thurulie”, the eco
manufacturing facility. What is your opinion on this?

It has been a dream come true to hold the first Plati-
num Award for an eco-manufacturing plant in the
world and it took nearly two years for us to create the
plant. The recognition was awarded in Sweden. How-
ever, there was an impressive team behind this who
put in their efforts tremendously. It enhanced the MAS
brand; on the other hand the achievement is not only
for MAS but also for Sri Lanka.

13. You are an entrepreneur, businessman, sportsman,
public speaker, professional accountant and a good fa-
ther. How were you able to manage all these roles?

The salient point in my life has been recruiting people
who are better than me. | have recruited the best tal-
ent and team whether within the boxing association or
at work, | do not worry about where they come from.
Further, | am always ready to listen and willing to learn
from them. Hence, it gives me time to do a hundred
other things and enjoy my life to the best of it. You

PAGE 12
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need to understand this and should plan your life well
in order to enjoy yourselves as well.

14. As an entrepreneur, how strategic thinking will help
for an entrepreneur to be successful?

You have to be strategic whether it is entrepreneurship
or anything else. You need to think of what your long
term and short term plans are and where you need to
be in 10 years time. It is vital to decide how you are us-
ing limited skills and time to get an optimum output of
it. To face this reality, you should start training yourself
and developing your skills.

15. Share with us about your family and their support
foryou to go ahead in your life?

Actually without my wife, | won’t be where | am today.
She has been my strength through difficult and good
times. We have been married for 32 years and | was in
love with her for 4 years during our courtship. She is also
a successful entrepreneur at her company, Westgate In-
teriors, an interior designing company in Sri Lanka.

16. What is the message that you would like to convey
to CA Students that who will be the future leaders of
our country?

First, CA students must learn how to manage people.
Then, you need to understand that CA is only an entry
certificate to the corporate world and you need to pur-
sue what you’re passionate about.

17. Finally, what do you think about the Fusion Busi-
ness Magazine published by CA Students’ Society?

Fusion Business Magazine is a great opportunity for
people to share their views on the business world and
to put across to CA students what they should look
into to improve themselves.

Interviewed by :

Chathura Gimhana - EY

Thilini Nadeesha - KPMG

Ashen Basnayake - Tudor V. Perera & Co.,
Dilshan Peiris - Wijeyeratne & Company
Anton Dinesh - Kreston MNS & Co.,

CHARTERED ACCOUNTANTS STUDENTS’ SOCIETY
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The Sri Lankan menswear specialist embarks the
international repute

The interview with Mr. Fouzul Hameed, the Managing Director
of Hameedia, the only men’s fashion designer to launch a chain
of menswear stores in Sri Lanka.

Interviewed by:
Jayashan Grero - Tudor V. Perera & Co.,
Sugandhi Chathurika - Wickramasinghe Dayananda & Co.,
Thilini Nadeesha - KPMG
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Hameedia is the first Sri Lankan menswear standalone
store to step into the international market with its own
brands and today has largely captured the fashion
industry, in the menswear micro segment in Sri Lanka.

Vision
Enhance the personalities and lifestyles of
people through our passion for menswear

Mission
We are totally customer focused and will strive
to continue being the most trusted men’s clothing
specialist in Sri Lanka. Our goal is to establish a global
reach for the brand and to enrich the personalities
of our current and potential customers.

We will achieve success by strengthening the focus
on our brand, launching exclusive product lines,
expanding our presence in strategic locations and
offering the latest bespoke tailoring solutions. A
highly motivated and competitive working
environment will be created and matched with
state-of-the-art technology and aggressive marketing
and product strategies in order to unleash the full
potential of our people.

We will drive our growth by targeting high sales
volumes and by offering value, whilst fulfilling our
obligations to society as a responsible
corporate citizen.

1. Hameedia is named as the Sri Lanka’s leading
menswear specialist. Could you please detail us the
historical evolution of Hameedia?

In 1925, my uncle started “Hameedia” and then he
wanted to sell the business to my father. However, since
my father was not in a good financial condition to buy
it, the father’s mother bought it with the intention of
providing job opportunities for the poor. My father
and uncle both had more knowledge, common sense
and hands on experience in garment industry when
compared to someone who holds an MBA.

My father was only 19 years old when started to handle
the business and then in around year 1954, he got
married to my mother who was from a well-established
family. At that time our business was like a small gift
shop which was located in Wellawatta.

Few years later, the business was not going well and
the father wanted to sell it before incurring a huge
loss. However, at this moment, my mother was against
his decision of selling the business and prevailed on to
keep the business for the future of the children. Finally,
we survived by going through quite difficult times in our
lives and were able to save the business as well.

When | was only 18, | had a dream to create the best
men’s wear to make a real man. That dream drove and
helped me to reach into the international level. Now
we are in the process of creating our own international
collection which will be showcasing to the market
very soon. Working for an international collection is
challenging and high risky as it should be accepted by the
global market. How much the risk is, | always wanted to
create good wears for men since the today’s market is
cluttered with fakes and duplicates. It is our responsibility
to take a strong stance against fakes and duplicates and
to educate consumers about originals. So, we work hard
with our designers to make this a success.

2. Tell us about the organizational hierarchy and how
the top management has been involved in decision
making for the benefit of the organization?

Our organizational structure consists of two directors,
me for Sales & Marketing and my brother for Finance
and Administration where we lead two categories
of staff namely F1 and F2. On each Friday morning,
we have a meeting with all sector heads from
Production, Suppliers and Sales & Marketing. Our
simple organizational structure makes easier for us to
conclude the decisions. Further the most important fact
is the bottom line. The progress of the bottom line is
depending on the attitude of the people therefore the
capacity of each one should be understood to reach the
best outcome.

3. What are the challenges that the company is currently
facing and how have you planned to cope with these
challenges?

The challenge that we are currently facing is the increase
of overheads and the decline of currency. Hence it has
made the prices to be increased. On the other side,
salaries are not growing up simultaneously whereas the
buying power of customers decreases eventually. This is
the biggest challenge that we face and the whole country
has to struggle for this at least for the next five years.

We have strengthened ourselves to overcome this
challenge by managing staff training efficiently, multi-
tasking and carrying out costing for each outlet with
proper stock management and borrowing finance at
optimal terms the company.

Over the years, we have learnt from mistakes “what
to be done and what not to be done”. Apart from that,
now this is not a competition about money, it is all
about prestige. We always focus on the quality of our
products and further we have expanded or business
into international market to cope with our challenges.

4. To be the market leader, meeting the needs of the
customers on time is essential. What is your distribution
strategy on reaching your customer needs?

CHARTERED ACCOUNTANTS STUDENTS’ SOCIETY
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As per our distribution strategy, there are two teams
namely Distribution and Stock Management who
consist of more than 90% of our own labourers. On
every three months, we prepare forecasts on sales and
the set targets are given to the managers. Further, those
will be included in our year plan and the budget. So far
we do not have any difficulties with our teams to satisfy
our customer needs on time.

5. What is your first foot step on entering to
international market and how far have you been
succeeded in your business expansion?

Yes, | would proudly say that Hameedia was able to
become Sri Lanka’s first clothing brand to launch itself in
the international market, with franchise outlets in both
the UK and India. However, we are still on the process
of learning and creating our uniqueness in the global
market. Designing foreign brand names to compete at the
international arena is one of our strategies. Recently we
have opened up a store in Australia as well as an expansion.
Therefore, we believe that we are strong enough and will
be able to survive wherever we are in the world because
we have already created the story of “Hameedia”.

6. Fashion industry is one of the most emerging
industries in Sri Lanka as well as in globe. How do you
differentiate yourself among others?

Hameedia stores cater it’s own brands which include
“Signature” for those who enter the professional
world for the first time, “Le Bond” is for middle level
managers, “Envoy” is for CEQ/ Chairman and “FS” is
for fashion. We want to create a complete man, who
encompasses a full range of fashion items from clothing
to footwear and accessories.

We have proved our vision of enhancing the
personalities and lifestyles of people through
passion for menswear by providing the best quality
menswear to our customers. If the price is 100, 30%
has been allocated to the quality of it. We maintain
the continuous improvement and standardization of
product quality, along with constant technological
upgrading and strategic management processes.

7. Could you explain us how you have set the bench
mark in fashion industry and how is it profitable in the
long run for the company?

At Hameedia, we have employed the suitable set of
people with the correct strategy. Especially, we have
reached our customers by locating our show rooms at
more convenient places and further the most important
factis now we are in the third generation.

8. Hameedia aims to provide the latest styles and
custom fitting clothes and accessories for men in
Sri Lanka. So, you have three sectors to satisfy your

customers such as be spoke tailoring, Made-to-Measure
and Ready-made clothing. How do you assess the
benefits of each sector to the organization?

These are our packages for customers from each social
status and prudent pricing is used for each package to
achieve the target profit. The key, that we hold is our
price which is precise and affordable for the customers,
and further it is like offering a product of five stars at the
price of two stars.

9. When you cater
the  customized
products to
the customers,
identifying the
customers’ needs

effectively and
meeting the
deadline are
crucial. Explain

us, how do you
proceed with the
supply chain for a
customized order?

We are equipped
with the latest in
technologically-
advanced supply
chain solutions
which are
reinforced by
global  sourcing
capabilities. At
first, we take the
order from the
client and direct it
to measurement,
cutting sector
and finally to
the factory. Our
computerized
marking and cutting system offers a high speed and
pinpoint accuracy, which ensures that the final product
is of the highest standard. Furthermore, we have
specialized designers for identifying customer needs
and experienced employees to meet the deadlines
on time. From the moment that the order is accepted,
each sector is given a specified time period to meet the
requirements of the order.

10. Hameedia has focused on three generations of
grooms by the Hameedia’s 2016 wedding collection.
Tell us how it has been evolutionized over the years and
what will be new in future?

Now we are at the third generation now whereas we
have come along journey by delivering the best to the
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market. Like in mobile phones industry, the fashion
industry is also changing continuously. Therefore we
have to upgrade what we do in future. First the trend
should be identified and the right product should be
marketed at the right time, this is the only way that we
can survive.

11. Recently, Hameedia was crowned the ‘Retailer of
the Year - Fashion & Lifestyle’ at the Global Golden Tiger
Awards held in Kuala Lumpur, Malaysia. What are the
key points that made you to reach into that milestone?

It was quite surprising as until it was awarded, we were
not aware about that at all. It was given after carrying
out a research by them. However, by the time we
were awarded, Hameedia has expanded itself into the
international sphere and touched many Sri Lankan lives.

12. Hameedia was the Official Clothing Sponsor of
the Sri Lankan Olympic team for the year 2016. How
sponsoring to such an event has added value to
Hameedia?

Itis our honour to be the sponsor for Sri Lankan Olympic
team. More than a value for us, we are proud to be a
part of them who will bring honour to Sri Lanka.

13. If anyone asks what is “Hameedia” all about?
“Real men wear real clothes.”

14. Finally, what would you like to share with the
Chartered Accountancy students in Sri Lanka?

First point is that attitudes should come first, everyone
should understand that we are Sri Lankans and we must
think about the country before us. For the second, you
must take risk and move forward with innovations,

think out of the box and learn something new on every
day, implement your ideas with the knowledge and
experience you have, and start learning how to manage
the risk. This is how you can build this world and
fulfill your obligations to the society as a responsible
corporate citizen.

since 1949

= Hameedia ==
Real men wear real clothes
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The passionate voice of Sri Lankan music industry

The interview with Umaria Sinhawansa
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1. Umaria Sinhawansa is a Sri Lankan, well-known Pop,
R&B and Jazz singer. Could you please briefly explain to
us your school times and early days?

| was quite an active student and school was my sec-
ond home. Further, | was very focused on my studies
and was the president of the interact club of Gateway
International school, Colombo although | was shy and
introvert. Extra-curricular activities such as the interact
club helped and shaped myself into a compassionate,
expressive and confident human being who | am today.
My family has always been the solid support system in
my life to be success in my career and personal life.

2. You joined up with the biggest names of the Sri Lan-
kan music industry, BNS (Bhathiya & Santhush), for
your debut. How have you added the value to your mu-
sic career by working with them?

BnS is a well-established brand in the country and
they have already made an impact in Sri Lankan music
industry. | was an early teenager when | met BnS and
they are like my own brothers. As a 14 years old girl,
it was a golden opportunity to work with them when
considering their contribution rendered to the indus-
try. However, this is the time that you can choose what
you want to do with that "opportunity". | could have
had one hit with “Pathu pem pathum” and faded away
into the darkness. Instead of that, | took my own pace
and made use of that opportunity over time with the
guidance of my loved ones. If | reminisce my career
of 12 years, it has always been spectacular. BnS have
always been a part of that solid support system as
my family and will always be for sure. | am grateful to
them for everything that they did for me.

"I was an early teenager
when | met BnS and they
are like my own brothers."

3. If you go through your mind about the very first mo-
ment you stood on a stage, how did you feel it and
what do you suggest for people who have stage fear?

If | were to assimilate back into the first onstage ex-
perience; | felt nervousness, excitement and grateful-
ness, all at the same time. If | fast forward to right now,
I would go through the exact same rush of emotions
before any performance. Only thing is that you have to
be courage enough to face it because it always adds a
little boost with the adrenaline pumping.

4. You are the youngest artist to be nominated for the Best
Singer Award at Sarasaviya Film Awards and won the silver
award at the “Asia new singer festival” in Beijing. What are
the key points for you to reach in to these milestones?

| won silver award by 0.01 marks in China and it was
a stiff competition to win out of 30 odd countries.
When Sri Lankan flag was up in the air, it was one of
the proudest moments in my life that | always cherish.

Discipline, work ethic, effort, commitment, positive at-
titude, passion and love that | have for what | do made
me to reach in to that. It is essential to LOVE what you
do. If you do not love what you do, your results will not
deliver. | wake up every day with a positive notion of
wanting to do more, go bigger and be better, and have
always been a driven character. | have a vision and
know exactly what | have to do in order to achieve that
vision. In Sri Lanka, by my experience "knowing what you
want" is perceived as "knowing it all". However, you have
to realize that there is a vast difference between those
two. So, my advice is that if you are passionate about an-
ything in life and if you know what you want, utilize the
seven factors that | mentioned above and just go for it!

5. What are the challenges have you met up to now and
how were you able to overcome them strongly?

When | heard the word "challenges", the first thing that
stood out was a very important issue that | am an advo-
cate for, which is discrimination based on skin colour. |
have had agencies where rejected my portfolios for en-
dorsements because 'l was too dark', and then they have
endorsed me back because of the strong influence that |
have as an artist. That was just one incident over many.
During my upbringing, | was always taught to accept
myself, including my flaws. So, | faced every challenge in
my life strongly. Furthermore, 70% of the women in my
country have tanned skin, the media, we teach our wom-
en that it is an imperfection to be dark, short, heavy etc.
which should not be the matter. We by ourselves have
created these stigmas. As a public figure, | try my best to
influence the young women with the facts as opposed to
the facades that are misleading them.

6. What do you prefer out of being smart and working
hard, and how have you applied these two dimensions as
a celebrity?
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“Umaria” is a brand. So, in order to achieve anything, you
have to be calculated and hardworking. The combination
of the two gives you what you are working for, the end re-
sult. You have to use your brain to think further, and work
hard to maintain the momentum. It is constant planning
and re-planning your work and having a balance in those
two dimensions.

7. How about the competition and opportunities available
in Sri Lankan entertainment industry?

For me, competition is competing with myself. | believe
that there is enough space, time, money and opportunity
for everyone to co-exist in this industry or any other indus-
try for that matter. It is up to one’s self to make use of the
opportunities. So, basically competing to be better than
what you were yesterday, work hard and then be patient.
Opportunities will arise when your efforts are recognized.

8. Your most fervent hope is to go international. So, how do
you prepare yourself for this?

The term "International" carries a lot of weight, especially
for us as Sri Lankans. It is not impossible but you have to
be realistic and attend to every intricate detail. | have big
dreams and goals which I intend on achieving eventually. It
is a process, and takes a lot of strategic planning and time.
Let's imagine a Bow and 'One' Arrow, all you have is ONE
SHOT. That is exactly what it is like to plan an international
career. I'm currently in the process and working hard for
that one shot. It takes lots of tiring nights, flights and nu-
merous multi vitamins, nevertheless the show will go on.
Finally, when the time is right, things will fall into place.

9. Self-confident people are admired by others and inspire

“I'have big dreams and goals

which | intend on achieving
eventually. Itis a process,
and takes a lot of strategic
planning and time."

&

confidence in others. How far self-confidence has favoured
you to become success?

As a child, | was the complete opposite of "self-confident".
Self-actualization for me, was when | was about eight-
een or nineteen years old. | was introvert, shy and would
always go unnoticed wherever | go. To the extent of not
believing that maybe | did have some sort of talent when
everyone else did. It is essential to have self-belief in or-
der to master the confidence. As an active performer on
stage, the self-confidence is what makes me, “Umaria”.

10. If you look good, communicate effectively and behave
properly, people will get attracted towards you. Ultimately
you become the center of attraction wherever you stand.
How will one’s personality impact on his/her future and
how have you developed your personality over the years?

My personality is a reflection of my family, husband,
friends and my upbringing. | am coming from a family of
music that has very strong values and morals. As well as, |
am very driven and career oriented. My family has taught
me how to balance both career and family life. Like | said
before, | know what | want even though there are days
when | struggle through.

Ultimately, what matters are the drive and hunger to
achieve what we are set out to achieve. My personality is a
mold of experiences that | have faced through in my life, of
which I would not change a single thing.

11. What is the brand you want to build in global context
asa SriLankan?

UMARIA
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12. As a woman who has a successful career and a joyful
family life, what is your message on the work-life balance?

Sometimes, life does get hard. However, prioritizing
and being married to an understanding partner make
my life easier. My schedule requires me to give my full
commitment every day regardless of what obstacles |
might be going through personally. Most of the time, |
am deprived of my sleep. However, what makes my life
beautiful is that | love what | do. | get to make a living
by doing what | love and that is what important and do
not take my life for granted.

13. What do you convey to Chartered Accountancy stu-
dents who will lead the CA profession in the world?

If you have something that you are passionate about,
put your body, mind, heart and soul and go for it. We
live only once and we win some and lose some. Fur-
ther, failures will happen, but without failures you

won't value your achievements. Nothing comes easy,
mentally prepare yourself and don't give up, don't
choose the easy paths because you will not know what
opportunities you would have missed along the way.
Finally, be positive and disciplined with the right atti-
tude at all times.

14. Finally, tell us who is Umaria Sinhawansa in short?

I am completely a different character on an off stage
where | have a simple lifestyle. On stage, | am the
'Brand Umaria' and like to take the control of my crea-
tivity. | am a workaholic because | enjoy what | do and
| try to be the best version of myself whilst striving to
be a positive role model for young women. | want to be
remembered for the work that | have done and for the
positive influence | have been. For me, it is important
to spread love and positivity, and that is my mantra
and | live by it.
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GROOMING PERSONNEL TO BE
GREAT LEADERS

From the eyes of a young Leader

Leadership comes in many shapes and sizes, and often
from entirely unexpected quarters. From the ancient
dates to the current days, we have come across dif-
ferent types of leaders. The leaders can be referred in
various names such as revolutionists, bosses, mission-
aries, founders, inventors, motivators or even entre-
preneurs. Further, the world has identified variety of
leadership styles based on the way a person uses the
power to lead other people. Leadership styles may
vary depending on the extent of delegation of author-
ity, sanction to communicate, flexibility in working,
obtaining responsibility, challenge expectation and vi-
sionary thinking etc...

Some great managers struggle with change and fail
to be great leaders, while a great leader might fail to
create a sense of stability in an organization and not
measure up as a manager.

Though several types of leadership styles are there,
it is essential to be aware what are the ingredients
needed to build a good leader to guide his troops in
the proper directions and can turn out a leader to be
recognized as a good leader.

e Getting the best outcome from his team without
much effort

Good leaders do identify the strengths and weakness-
es of all his individuals and keep trust on them to give
the best outcome. He knows how to allocate his work
and communicate it to his subordinates to get the ex-
act outcome in the expected way. As President Ronald
Reagan said, "The greatest leader is not necessarily
the one who does the greatest things. He is the one
that gets the people to do the greatest things." A good
leader will always go on the journey with the team
with one ambition in them.

PAGE 22
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® Possessing positive attitudes

Whatever the circumstances that creates you to face,
good leaders always be positive and take up the chal-
lenges by encouraging the teammates to progress
through on tough situations to find suitable solutions.
The morale of the teammates is depending on the at-
titude of the leader who strengthens his team.

e Standing out as a team, not as an Individual

A good leader gives his hand to the subordinates for
their personal development and paves the way to be a
perfect leader. He lets his subordinates to strive out and
shine for their achievements and encourage them to go
up in the ladder. Good Leaders believe that when there
are more leaders the distance that an organization can
go is much ahead when compared to an organization
that does have only

one leader.

e Close relationship
with the teammates
Being a leader is a
tough job that re-
quires balancing the
personality  styles,
conflicts, and inter-
ests of everyone
they work with.
However, a good
leaders must have
an in-depth knowledge of each individual of his team,
their career goals, motivational factors, what makes
them cheer up to gear up. Further, they are good lis-
teners and do listen to his team mates and be open
for the views, suggestions and problems of his team-
mates.

* Being ambitious

Good leaders should always be ambitious and never let
the ambition to fade away. Ambition makes him to work
hard, be determined and make him desire to achieve
the expectations. Moreover, leaders with ambition do
not simply wish they could own their own businesses
but they go ahead and develop the business.

reciation _Strategy, Humlllty
CompmitmentResponSI bilityL.

Leadership:

= Honest Communication
<ValuesPurposeDetermination Y@

Passion

¢ Being grounded to earth

Good leaders do not heighten their selves and be
grounded to earth and be ready with a mind to serve
the others. Grounded leaders not only make effective
decisions, take the right actions, and lead by example,
but they significantly out-perform their peers.

Leadership is something that is continuously developed
over time, through mentoring and staying curious. The
best leaders are always learning and hungry to be the
best they can be for their followers. Great leaders are
not born, the circumstances and inspirations have made
them to be great leaders. Furthermore, becoming a
good leader does not mean becoming perfect, it is more
like understanding your imperfections and learning to
work with them.

Strong leaders use
listening, speaking
and writing skills and
keep communication
open, honest and
genuine at all levels
of the organization.
= They inspire a spirit
of teamwork and
collaboration  and
communicate  the
importance of diver-
sity, innovation and
shared outcomes. Good leaders are creative and sup-
port continuous growth in themselves and others and
encourage continuous process improvement. Perhaps,
most important are the courage to take risks, make diffi-
cult decisions and accept accountability for their actions
and those who report to them.

Principles

Warren Bennis said “The manager asks how and when;
the leader asks what and why”. As young Chartered
Accountants in the country, it is time for you to think
whether to ask how and when OR what and why.

Jayashan Grero
President
CA Students’ Society
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THE HURDLE & BATTLE
OF ORANGE ELECTRICG,
OREL CORPORATION

The interview with Mr. Prashantha Hettiarachchi,
General Manager projects at Orange Electric

The boom in the construction industry over the past
five years or so has simultaneously driven a significant
growth in the electrical accessories market as well.
Orange Electric under OREL Corporation has become
a household name by providing a total solution rang-
ing from switches, sockets, bulbs, low-voltage switch
gears, cables and industrial plugs and sockets, and
holds the market leadership position constantly.

VISION
“To create a billion
dollar global
electrical brand”

MISSION
“To add more to life
with electricity”
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1. Orange Electric is
Sri Lanka’s premier
manufacturer  of
electrical and light-
ing products. Could
you please elabo-
rate us the histori-
cal evolution of the
company in short?

OIRANGE

OREL Power holds
the pride of a rich
legacy of entrepre-
neurship, leader-
ship and innova-
tion for more than
20 years with the commencement as an Australian-Sri
Lankan joint venture with Clipsal. The core-strategic
capability of our organization is innovation and also
variety of strong manufacturing. For an example,
throughout last years we have been introducing vari-
ous products to the market and our core-initiative is to
get these products to the overseas market. Of course,
we are the No. 1 electrical manufacturing and service
provider in Sri Lanka. Further we export to more than
fifteen countries and have branches in Singapore, In-
dia, Malaysia, Dubai, Australia, Male etc... The most
important thing is that we make an ethnocentric ap-
proach which is basically favoring parent country na-
tional to develop the business in other host countries.
So now we have faced those hurdles to develop our
products to other countries; to meet their expecta-
tions, certifications, standards etc...

| am happy to say that we have many talented peo-
ple in Sri Lanka. If you take our Research & Develop-
ment (R&D) department, we have been able to reach
and exceed some of the expectations in foreign mar-
ket. Further | must endorse that we have very young
engineers in our R & D, it’s because that they are not
scared to innovate new things and nothing to lose,
with a fresh mind-set. | must also state about our Man-
aging Director, Mr. Kushan Kodituwakku who is a very
visionary personality, with a strong mission to run the
business in a socially acceptable manner. He is one of
the respectable Managing Directors in Sri Lanka. He is
the man behind our Success. So, we have experienced
phenomenal growth and market leadership, by manu-
facturing a complete range of electrical products. Then
the next step is to develop industrial business into oth-
er potential countries that we have identified.

2. The company caters their products to both B2B and
B2C markets. What are your strategies in reaching to
your customers in each market?

Well, business to business strategies are different. At
Orange Electric, we adapt into situational leadership

and further strat-
egies have been
decided for short
& long term sepa-
rately. By undertak-
ing Above The Line
(ATL) and Below
The Line (BTL) ac-
tivities, we touch
the both B2B and
B2C markets. It is
easy to be a mar-
ket leader but the
biggest constraint,
is how you keep
maintaining  your
market leadership and that is where you find hurdles
& battles.

3. Apart from standing yourself strongly in the domes-
tic market, Orange Electric has made inroads into sev-
eral overseas markets. Can you please share with us
what are the overseas markets you have touched so far
and where do you expect to go in near future?

Sri Lanka is a small country, for us world is also small
when it comes to business. We want to grow more
since we have captured the Sri Lankan market, an-
other destination needs to be sought where the
manufacturing and export can be doubled. Now we
have screened, put into clusters and selected the best
countries where our products can be positioned in dif-
ferentiate. So, here choosing the right strategy either
the cost leadership or differentiation is vital. If we de-
cide to go ahead with cost leadership, we can offer the
product at whatever the price they request. But we
do not because our products are valuable. Hence, we
move ahead with the strategy of product differentia-
tion, where positioning our value proposition in other
markets as the value for money.

4. Expanding a local business into international arena
brings more benefits. However, the company may face
a finance risk at this point. How you were able to miti-
gate this risk and entered to international market?

| would say high risk gets high returns. Our managing
director, Mr. Kodituwakku is a very good listener and
he has created the forum for his subordinates to share
their views openly. We have very experienced and
skillful team for advising finance and accounting and
strong finance strategies have been implemented not
to incur any losses to the company. Some of the coun-
tries that we supply the items, are respective and they
have supported us in the initial stage of developing our
products in their respective countries. However, some
of the countries maintain very rigid control over their
subsidiaries and control from the headquarters. So,
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our financial decisions are defined after considering all
these factors.

Orange Electric commenced the manufacturing of ca-
bles in 2005 and has made significant inroads into a
highly fragmented market with large-sized players. Its
cables are manufactured to international standards
and are subject to stringent quality tests.

5. Compared to local business, the competition in in-
ternational market is higher. How do you differentiate
yourself from your competitors in the domestic market
and international market?

There is no doubt that you have to fight with multina-
tional corporations and we have prepared ourselves
for that keen competition. As the market leader in Sri
Lanka, we have made sure that there is no roof for any
competitor as now Sri Lankans know Orange Electric
well. Making significant inroads into a highly fragment-
ed market in international with large-sized players, we
have found that it is just a matter of time to position
our products in the respective countries, and feel cus-
tomers that our products are with value for money. Ul-
timately, when the demand is created, the people will
come behind our products.

6. How do you specify Orange’s products into interna-
tional market as per the feasibility and suitability ?

First we have to start from the feasibility before mov-
ing to a country, where our Managing Director directly
handles this international arm, appoint people and
give them the correct vision & mission to proceed
with. Then, we have understood the financial risk, cul-
tural risk, the requirements of our customers and
the competition risk and have been

formulated the right

strate-

gies. People ask that do we have the capacity and ca-
pability to face the international market. The secret
is that we do not have adorn plans but the planning is
productive to pass all the strikes.

7. A company should seek innovations in order to com-
pete in the markets successfully. What do you think
about this statement and what are recent develop-
ments in Orange Electric?

The core-strategic capability in Orange Electric is Inno-
vation. Understanding the customer’s requirement and
catering for it are essential at first. In order to under-
stand the customer requirement, you have to connect
with the people and then convert their needs into in-
novation. For this value creation among the organiza-
tion, we should have appropriate people in innovation
Centre. | am excited to mention that we have done it ex-
tremely well in which we have young capable engineers
in our R&D and innovation centre where they can un-
derstand customer requirements.

We have ventured into providing specialised technical
expertise to designs in aerospace, large-scale electronic-
assembly systems, energy-efficient building design and
lighting systems, and customised electronic development
systems for special industrial applications. This is a mile-
stone in our journey which surpasses the expertise ex-
pected in the manufacture of basic electrical accessories.

8. The company has launched a program to teach ro-
botics to students. What is the purpose of this program
and how far has it been effective up to now?

Future is mechatronics; it includes mechanical, electronic
engineering and everything. So if you want to succeed in
future, you have to understand the fact that what cus-
tomers want in which you need to have capable person-
nel. To develop Sri Lankan talents, we have initiated this
program that robotic arms and introducing them to the
universities with the purpose of carrying out researches
on areas in loT (Internet of Things), Home Automation
System, Remote monitoring and related topics.
Currently we proceed with CINEC Campus
and we have established a col-
laborative research cen-
tre with the help
of our
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"We were awarded the gold award

of overall excellence at the National

Business Excellence Awards 2014
- 2015 organized by The National
Chamber of Commerce in Sri Lanka."

innovation centre. Automation does not mean that we
shrinkage our jobs but we want more hands to go ahead
in this path. We provide continuous training for these
students and they are allowed to work on their preferred
projects. At the final year, they are given internship op-
portunities as well.

9. Are there any critical situations that the company
has faced when you are on the way to the success and
what are the key values that “Orange” possesses which
has led to your success?

In local market, there were many Chinese products
offering cheaper prices to the customers. In the ini-
tial stage, due to the lower prices those products had
the ability to capture the market for a certain period
of time. However now people have realized the draw-
backs of these products and shifted from those prod-
ucts. Orange’s key value for success is the quality of
our products which is long lasting and the capability of
providing life time warranty for all our products. Now
the people stand with us with great comments and
they are the ones who market our products.

10. What is the staffing approach of OREL Corporation
and how are you able to attract and retain the compe-
tent staff for the organization?

“Seeking the best people regardless of any nationality”

11. What is your advice for the local businesses that
are willing to enter the international arena?

First, they have to understand the PESTEL (PESTEL —
Political, Economic, Social, Technology, Environment
and Legal) factors. After that, the feasibility should be
researched. Apart from that, they have to understand
the fact whether they meet country’s expectation in
terms of certification, standards and pricing. The pric-
ing factor matters a lot as whatever the new product

launch out, it is a considerable fact. Domestic strat-
egies may not be applicable in other destinations.
Sometimes you may succeed by doing strategy A, but
just because of you succeeded by using strategy A in
domestic market, you cannot succeed in international
market by applying the same strategy. As an instance,
you can endorse your products using a well-known ce-
lebrity in our country but when you are in the global
sphere, you cannot work with that celebrity but to
shift for a celebrity known by the world.

12. As a diversified company in Sri Lanka, Orange IT
was formed as a part of OREL Corporation (PVT) Ltd.
What are your concerns in forming Orange IT?

Orange IT was initiated by Mr. Kodituwakku, the Manag-
ing Director with one of his friends from Isarel who had
studied together in the USA. The project was brought to
Sri Lanka and started with around 20 people whereas
now employs more than 1500 employees. We as a mul-
tinational corporation moving in to other countries and
serve as a process. Further Orange IT possesses the dis-
tinct capability of creating synergy in the form of an in-
tegrated IT solution provider and has expanded through
the efforts of its multi-talented personnel, youthful and
dynamic group of young professionals.

13. How Orange Electric has been awarded and recog-
nized for your contribution for the business sector?

We were awarded the gold award of overall excellence
at the National Business Excellence Awards 2014 - 2015
organized by The National Chamber of Commerce in Sri
Lanka. So, what is there to tell more? We operate our
business in socially acceptable manner by giving true
value to our customers and let them to feel about us.

14. Tell us what is Orange Electric in one phrase?

‘The Spirit of Sri Lanka’
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18 BUSINESSES CONVERGE INTD 1 Supey

OREI. CORPORATION

~Blectrifying Futurs

15. What is your message to Chartered Accountancy
students who will be in charge of corporate finance of
the organizations in the future?

Look, you all can do wonders in your lives. First, you
must feel people to understand that you understand
their pulse. Do not be a rigid controller, if you do so,
your success level will definitely come down. Be practi-
cal and then you will be able to see a bigger picture.
The way you express your idea, the way you formulate
your strategies People will identify you as a profession-
al, recognize you as a leader if not the leadership will
not be there. Next be an innovative accountant, except
the change and be an innovative personality, make

people to see that you deserve the CEO position and
you should take the leadership in the organizations.
Further always create an environment for people to
share their ideas and views. As Orange Electric brings
the elegance of gold and allure of silver to Sri Lankans’
lives, start portraying yourself as an innovative leader
and envision a new dawn for the CA profession.

Interviewed by:

Thilini Nadeesha - KPMG

Sohan Vaas - Tudor V. Perera & Co.,

Ashen Basnayake - Tudor V. Perera & Co.,

Nuwan Dalukgolla - GMS Associates

Usitha Chinthaka - Wickramasinghe Dayananda & Co.,
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ICASL EDUCATIONAL TRUST

The ICASL Educational Trust was established by the late Mr. M. H. G. A. Brito Muthunayagam in July
1997. The trust was set up for the benefit of members and registered students of the Institute of
Chartered Accountants of Sri Lanka. Its objectives are:
¢ To arrange, to provide, organize or promote technical and educational activities and
publications of the Technical Division and the faculty and their successors of the Institute of
Chartered Accountants of Sri Lanka.

e To provide for the purchase or hire of material for the Institute library.
¢ To award prizes and scholarships to registered students of the Institute.

The trustees of the ICASL Educational Trust are Messrs. M. N. G. C. Perera FCA, N. R. Gajendran FCA
and D. S. W. Andradi FCA.

The founder of the trust, the Late Mr. M. H. G. A. Brito Muthunayagam was born in 1934. Mr. Brito
had his education at Royal College and St. Joseph’s College, Colombo and qualified as a member
of the Institute of the Chartered Accountants of Scotland. He became a member of the Institute of
Chartered Accountants of Sri Lanka in 1964 and was subsequently elected to the Council of the
Institute for three successive termsin 1991, 1993 and 1995. Mr. Brito was serving the Council of
the Institute at the time of his demise on the 23rd July 1997.

The Trust has awarded more than 300 scholarships to registered students of the Institute during
seventeen consecutive years. A large number of scholarship awardees have qualified as Chartered
Accountants. The Trust has also sponsored many educational programmes and publications of the
Institute. Further, it has funded the acquisition of books for the Institute’s Library and sponsored an
Institute examination prize. Since 1999, the Trust has financially sponsored the Annual Academic

Awards of the Chartered Accountants Students’ Society for nineteen successive years.




The interview with

MR. JIFFRY ZULFER

CEO of Digital Mobility Solutions Lanka (Pvt) Ltd
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1. What was the inspiration of “Pick Me” to start with
the latest technology of mobile applications and to
think out of the box?

There is a similar model of Pick Me outside Sri Lanka
which is popular among the Europeans. By looking at
this market opportunity, | wanted to find a great way
to control taxies in our country. After coming back
here, | started to develop this software in Sri Lanka.
Pick Me is the platform of putting people and technol-
ogy together. We are still at the process of developing
and upgrading the application by introducing new fea-
tures.

2. What were the challenges that “Pick Me” had faced
at the starting point and how did you manage those?

The biggest challenge is having the latest technology at
the right time. It might be said that if sufficient invest-
ments are
there, it is
not a chal-
lenge. Mon-
ey is never
the  prob-
lem but it is
about how
quickly you
will be able
to get the
latest tech-
nology. At

their attitude and everything else becomes secondary.
For a startup, attitude is more important since other
skills can be built through a positive attitude. Ultimate-
ly, attitude is the priority that we are giving at the stage
of hiring, then develop and train their skills for the bet-
terment of the organization.

5. With a short time period of two years, Pick Me has
touched the hearts of Sri Lankans. However, the market
competition has also been increased. What are strate-
gies that “Pick Me” has adapted in to face this compe-
tition?

The Strategies of Pick Me can be classified into two
categories as macro and micro strategies. We try to be
localize as possible to reach into all spheres in Sri Lan-
kan market. Our aim is to be the basic mobility solu-
tion provider where we can touch the lives of many Sri
Lankans.

Pick Me’s
market seg-
mentation
consists

of people
from low-
middle class
and middle
class, which
is the big-
gest market
portion in

this point,
the speed
is very im-
portant. On
the other
hand, the
potential
competition from international is also get-
ting higher day by day.

3. How did you build up the relationship be-
tween drivers and the company?

At the initial point, we started with a pilot group which
consisted of 50 drivers. Today, we employ 10,000 driv-
ers. We created this concept and emphasized the value
of it to the people from the beginning itself. Then, they
realized the value of Pick Me and started to stand to-
gether with us. This is how Pick Me has been built up
to now and we are still growing.

4. How does “Pick Me” identify the right employees,
help them to grow to the next level to provide the best

customer service?

In recruitment process, people are hired at Pick Me for

the country.
Especially,
we do not
cater that
much to the
rich but we
do have the
product which the rich can also use for their
benefit.

6. Recently “Pick Me” introduced the new
Peak Charge in order to cater to the overwhelming de-
mand. How far has this strategic decision benefitted to
both company and drivers?

Rather than for the demand in the market, it is very im-
portant to identify the peak hours for better customer
service and motivation of drivers. We have identified
our peak time is from 4.30PM to 5.30PM where there
is a huge traffic on the roads and drivers do not want
to drive. Taxi industry have built the peak time as af-
ter 10PM where there is no traffic, no loss of fuel and
much safer since there are less vehicles at night.

Our peak charge system works well and encourages
the drivers to be on the roads during the peak time as

CHARTERED ACCOUNTANTS STUDENTS’ SOCIETY
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well. It provides variety of options to customers since it
has developed by applying various rates to different ar-
eas. Further, it enhances the chance for drivers to earn
an extra income while solving the problem of custom-
ers to find a vehicle at the peak time.

7. Where does “Pick Me” see itself in next 5 years?
We would like to see ourselves as the Sri Lankan mo-
bility service provider. Wherever there is mobility, we

want to be a part of it.

8. Why don’t you expand yourself into other industries
as well?

At the moment, we are looking at other opportunities
in the mobility space. Once we have the right opportu-

nity, we will expand ourselves strategically.

9. What are the challenges that you face with the en-
trance of international companies to Sri Lanka?

Yes, it is a challenge but it strengthens us to move for-

ward. However, since they are known to few people
and we are in the approach of localization while touch-
ing the lives of Sri Lankans. Although they are not prof-
itable and at the stage of capital dumping where they
have a strong finance due to their parent organization
in which it makes a keen competition in the market.

10. As an entrepreneur, what would you like to share
with the young people?

Everyone should become an entrepreneur however
you need to understand that technology is the future.
As Chartered Accountants students, if you can put to-
gether your technical expertise, technology and strate-
gic thinking, you can do a great job as an entrepreneur.

Interviewed by:

Jayashan Grero - Tudor V. Perera & Co.
Asanka Senevirathna - Fernando & Co.
Chirath Mayakaduwa - Wijeyeratne & Co.
Ashen Basnayake - Tudor V. Perera & Co.
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CASS WITH THE CARROM
WORLD CHAMPIONS 2016

Carrom is a tabletop game, which is an interesting combination of pool and air hockey, but
highly accessible as an indoor family game, being compact and portable. Despite being clas-
sified an indoor “board game”, it is quite unique in itself- neither like disc games such as
monopoly, nor like strategy games such as chess. In fact, it is much more, involving a com-
bination of both physical and mental elements. The International Carom Federation (ICF) is
the international governing body for the game of carrom and introduced the Carrom World
Championship which is held in every four years.

The 7th Carrom World Championship which was held in Birmingham, UK from 7th till 11th
November 2016, was billed to be the largest competition held so far under the aegis of the
International Carrom Federation. In this prestigious championship, where the Sri Lankan
men’s and women’s carrom teams emerged as the champions and first runners-up respec-
tively defeating 22 countries after the hard fought finals in the tournament.

Carrom is one of the sports events which comes under CA Students’ Sports Tournament and
this year, CA Students’ Society stands alone with carrom world champions for the 13th vol-
ume of Fusion business magazine.
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1. First of all, can you give a brief introduction about
your team?

Well, there are four members for each team of men’s and
women’s. Chamil Cooray captained the Men’s carrom
team, he became the best carrom player of Sri Lanka in
2016.The rest of the team is Nishantha Frenando, Mo-
hommed Shaheed and Mohammed Sheriffdeen, where
Nishantha Fernando is the reigning world champion.

The captain of women’s team is Joseph Roshita, she
has named as the best carrom player in Women'’s cate-
gory for Sri Lanka as per the national tournament held
in 2016. With the leadership of Roshita, the team con-
sisted of Chalani Lakmali, Arosha Wickramasinghe and
Yashika Rahubadda. Both teams were well-balanced in
physically as well as mentally to face a stiff competition
from any slicers from any country.

2. Then, can you please elaborate us the history of Car-
rom? In which period it was introduced to Sri Lanka
and how it has evolved over the period?

Carrom is a “strike and pocket” table game, which aims
to pot one’s nine “carom men” and the “queen” be-
fore your opponent. Sri Lanka Carrom Federation was
established in 1958, although the tournaments had
begun from 1935, before forming the Carrom Federa-
tion. The 50th anniversary of the Carrom Federation
was celebrated in 2008. However, before 1958, there
were no standardized rules and regulations for carrom
in the country. Last year, we were able to hold the 49th
National Carrom Tournament whereas so far we have
participated for seven world cup competitions.

The most important point is that Nishantha Fernando
(Team member) , has participated for six world cup
tournaments out of those seven and in 2012 he won
the World Carrom Champion-
ship. His hands on experience
isimmense and a strength for
us to move forward.

3. What were the other coun-
tries who were competitive
at the World Championship
tournament?

There were more than 20
countries which had partici-
pated for the World Cham-
pionship this year. The com-
petition was stringent from
the beginning itself specially
from India, Pakistan, Bang-
ladesh, Maldives, England,
Canada, ltaly, Korea, Sweden
and Poland. The demand

for playing Carrom is higher when compared to other
sports in the world and it is getting increased in every
year. For the previous year’s World Cup Championship,
there were only 18 countries compared to this year,
there is an increase of participation from Europe Conti-
nent countries.

4. As we know, Carrom is not an Olympic game. What
could be the reason for not recognizing carrom as an
Olympic game?

Yes, it is still not an Olympic game although it is in the
standard to be a part of Olympics. However, Sri Lankan
Olympic committee has proposed to the International
Olympic committee in 2010, where no response has
been received up to now.

5. Tell us about the experience of winning the World
Championship of Carrom in Men’s category and the 1st
Runners-Up in the Women’s category at the world car-
rom championship 2016?

This was not the first time that Sri Lanka won the
World Carrom Championship where we hold the
pride of being the second Sri Lankan team who has
won a World Championship in Carrom. For the first
time in history, Sri Lanka clinched on to the World
Carrom Championship in 2008 whereas Nishantha
Fernando(Team member) won the World Carrom
Championship in individual category in 2012.

"We hold the pride of being
the second Sri Lankan
team who has won a World
Championship in Carrom."

w ._‘n [
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Winning a world championship is not about how tal-
ented you are, or how many training sessions that
you have taken over the years, nevertheless you
need to have the financial capability in order to go
up in this ladder. Since we did not have financial
sponsors, the players had to find the funds by them-
selves, while they are preparing for the competi-
tion. After going through all these hardships, our
VISA got rejected making us little frustrated. How-
ever, we were able to re-apply and obtain the VISA
with the help of Ministry of Sports and Sri Lanka
Carrom Federation who always strengthened us.

"As every dark cloud has a
silver lining, the struggles made
us stronger to bring the glory
of both the World Carrom
Championship in Men’s category
and the First Runners-Up in
Women's category in this year."

6. How have you been recognized as the World Car-
rom Champions in Sri Lanka?

The recognition for the achievement differs from
each sport to each in our country. It does not value
what you achieved for your country but how far the
sport is popular among the people. However, after
coming back to Sri Lanka, we were invited by the Min-
istry of Sports and shared our experience at a wel-
come party.

7. Did you all start playing Carrom to reach into the
dream of becoming the World Carrom Champions one
day?

At first, we did not have a dream to become the
World Carom Champions one day, because we were
from different social backgrounds in the country. The
dedication that each person had to follow their pas-
sion led us to be a team today to work towards one
goal. However, there are some players who have
not been able to reach here since they were affected
from their family backgrounds.

8. What do you consider as the most difficult task be-
ing a professional Carom player in Sri Lanka?

At the moment, we are in a critical situation where
we do not have a sponsor for years and there is no ex-
act place for our players to practice. Further, as Min-
istry of Sports pays a monthly fee for other sports, we
do not get paid even. These factors demotivate our
new players that who wants to go forward in Carrom.
When there is a tournament, we discuss with the Car-
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rom Federation and get the support from them. It is re-
ally difficult to stay in this sport, we still stays cause of
the passion that we have towards walking on this path.

9. What would you like to share with the young carrom
players that who want to bring glory to the country?

For carrom, boys have higher interest over this sport
when compared to girls. Both our teams are here
today only because of our interest and dedication.
Playing Carrom is a good exercise for the mind and
it makes people more intelligent. However, currently
there is a threat that Sri Lanka will not have a Wom-
en’s team in near future, due to the lack of participa-
tion compared to boys. Carrom Federation always try
to upgrade the standards of Carrom in Sri Lanka and
even they have taken considerable actions to distrib-
ute the necessary equipment around the country.
Our message is not to give up on Carrom due to your
personal issues but to continue it with all the difficul-
ties. Then only, we can gift this valuable sport to our
future generations.

10. What is the message that you would like to con-
vey to CA students who will be the future leaders of
our country?

Sports teach us how to reach the goals in our lives
and what should we change in ourselves in order to
achieve these targets. It always molds our unique-
ness from each personality and identify the value of
ourselves. “Carrom” changed our lives, and made

B

us feel better. Since we have built the concentration
through “Carrom” we have the capability to bear the
defeat and enjoy the victory at anytime in our life.
Therefore by doing sports you would also get the ca-
pability of bearing defeats and enjoying victory.

Carrom plays a vital role in molding the personality
of individuals and is beneficial to childhood develop-
ment, where various educational skills would be en-
hanced. Further, this helps in increasing the logical
reasoning power in students, especially who are in
finance and accounting streams. On the other hand,
this game favours to practice skills like counting, read-
ing, visual perception and eye hand coordination and
motivates students to involve themselves in healthy
competitions with verbal communication.

Studies have found out that challenging the brain with
mentally stimulating leisure activities would largely re-
duce the risk of getting unhealthy. Moreover, it would
also help students to master problem solving and cog-
nitive skills. Ultimately, Carrom is a sport which will
help CA students to reach into their milestones by de-
veloping themselves as leading personalities, which
the global business world is currently seeking in.

Interviewed by :

Vishwa Bopage - Wijeyeratne & Co

Asanka Senevirathna - Fernando & Company
Kaushalya Sammani - Fernando & Company
R. Prasath - Fernando & Company

Ashen Basanayake - Tudor V Perera & Co.
Anton Dinesh - Kreston MNS & Company

AU TRRTRRIELY e

CHARTERED ACCOUNTANTS STUDENTS’ SOCIETY

PAGE 37



SANASA

Insurance Company Ltd.

EGTIED Srotn BHBO ammupssiiL s STiQS S

"f: ' _f- |

ACCA B 5eN0)

— e -

OMDOLN BB

ad® o) dWs o0 OBODGD EFo®ES
SEEHME SHS Oes SROR0 88 Do,

I

D0RS BHEDERE HAMAENOIOHCH BomdG (ACCA) D% GE) Ot BB : BAME CHBM BNOCD NIV | O BO 6N - @sitn HOOSCLIHL doD) BONG SOBH
058 50 5 960 80 ¢aad | ACCA GBOD BHEDMmNDE 5ee) OMEm . D PODD DS HESCE B0OLRD DiREORCH
@0 2 600 BI Coee (UNDP) GB0D 650)8a 5608 com) 8i6aIE, ACCA @ Gt B)I8m SR DMBRCH Besd gEEs 68600

With best compliments from

TE/\ORN

(PVT) LTD




#I9MO]S ¥ 59943 30 IoNSNY PUD BI0N1190 1oMOl4 | 151094 R | $HIBIRUDIIY 1919
| uojypi0daq Y2y | Eon iny | auun 393394 | ._._o._ _._n..z | $3onbnog _c_.___n

_——_ L\

Wi rﬁ uoRBimn a!@

.

0l 0gLLioj0) ‘PRoY sua( 9zi 'ON

1SLIO[ ] 2Q BIO]  vyiuvAre( A



)

N «h&\;‘q&z

"
L]
!

)
L
L

N
Fﬁﬁ.

THE POWER OF WORDS

In Business Perspective

Words are singularly the most powerful force available
to humanity. As Edward Bulwer-Lytton mentioned that
“The pen is mightier than the sword”, words of a per-
son can cause people to change their opinions. Using
words wisely is a skill that should be learned since it
can and will sharpen the future.

The roadblock to growth and good relationships

It is essential to understand how words can block your
path to reach the peak of success. At first, people do
not think about how their words can harm their rep-
utation as well as their organization since many per-
sonnel are in the mindset of winning the competitive
business environment and making sure that they are
safe. However, in the business environment, it should
be realized that it is never about winning the conversa-
tion. Itis all about patiently listening to what the other
person have to say, trying to make sense of it and see-
ing their point of view and if it is good, verbally appre-
ciating their thoughts. Further, if others in the conver-
sation would not agree with what you point out and
stick in to their opinions, it is advisable to refrain from
attempting to correct or change them because it only
helps to create a negative vibe in the conversation or
to give a bad impression about you making the person
never get back to you.

Being silent is also not the remedy for a good relation-
ship if words can harm. Since unspoken words conceal
one’s real personality, then others get the opportunity
to judge the other’s personality according to their own
perspective. Hence, unspoken words lead people to
break down of ties and relationships.

Words can make or break a deal

In this global environment, in order to maintain your
growth and business relationships, giving up in a conver-
sation should not be done. For not giving up, it is impor-
tant to develop the negotiating skills, which is one of the
entrepreneurial skills to play a vital role in management
by choosing words wisely. Then, you should start ex-
plaining why you think your business or your skills worth
more and asking meaningful intensive and unexpected
guestions to make yourself stand out.

On the other hand, words from external environment
can also affect in your and organizational repute. As an
instance, today’s unhappy customers can blast nega-
tive comments using online review sites, rally virtual
mobs of cohorts via Facebook and Twitter, and cause
business to tumble. Again if you have loyal customers,
they will recommend you to the prospective customers
which is an unpaid promotion.
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A great leader will always be the best communicator
in ateam.

One of the clearest signs of a leader is being precise in
speech. Being perfectin one’s speech is one of the key-
stones to be an outstanding personality. President
Obama’s inaugural speech, John Lennon’s Imagine,
Shakespeare’s King Lear and Forrest Gump’s sweet as-
sessment of life are some of the examples to realize the
power of words and how it can influence on people.

Furthermore, people are compelled to give voice to
any passing feeling, thought or impression that they
have and randomly dump the contents of their mind
without regard to the significance of what they are
saying. The person, who speaks with mindfulness,
avoids exaggerations, is consistent and not using
words to manipulate others, showcase the traits of a
great leader.

Itis vital to understand the power of words, whether ex-
ternal or internal, since it shapes the world. You might
feel negative about your business but fake it till you
make it. Tell yourself that you will be successful and
actually start taking baby steps to make those words a
reality. Within a short period of time those positive af-
firmations will be real. Remember that your words have
more power than what you think. If you utter words
without being careful, it might kill your business and
repute. Nevertheless do not forget if words can harm,
words can also heal. That is the power of words.

References

http://under30ceo.com/30-ways-to-power-your-
world-with-words/

http://english-magazine.org/english-reading/business-
english/386-the-power-of-words-business-english

http://inspiredmarketinginc.com/the-power-of-words-
in-your-business/

https://www.sba.gov/blogs/power-words-business
Thilini Nadeesha Jayathunga

Editor
CA Students’ Society
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ICAI International Confereance for Students

F g 8 January, 2017
Brahma Kumaris - Shanti Sarovar,Gachibowli,Hyderabad.

“JNANAARJANA — Thirst for Knowledge”, The Interna-
tional Conference for CA Students organized by Board
of Studies of The Institute of Chartered Accountants of
India was held on January 2017 at Hyderabad where
twelve CA students were prestigious to represent CA
Sri Lanka under the ICAI Students Exchange Program
2017 at the conference.

At the beginning of the conference, the president of
ICAI, Honourable CA M. Devaraja Reddy mentioned the
importance of unleashing the potential of CA students
to reach into greater heights in their lives. The nineteen
finalists unveiled themselves as the paper present-
ers, where this valuable opportunity was extended for
foreign delegates as well, to stand themselves. In this
international forum, Sri Lankan paper presenter, Thilini
Nadeesha who made the presentation on “Existing
Global Opportunities for Young CAs” amused the keenly
conscious audience throughout her presentation and
at the end of the conference, emerged as the third run-
ner up out of all the paper presenters. The student of
CA Sri Lanka, Rifan J. Mohomad mesmerized the audi-

ence from his fascinating voice during the cultural show
which was held at the end of the first day. This interna-
tional conference consisted of six technical sessions
done by nineteen paper presenters, and two motiva-
tional speeches graced by Bhakthi Sharma, the young-
estin the world to set a record in open swimming in Ant-
arctic waters, and Padma Shri (CA) T. N. Manoharan, a
former president of Institute of Chartered Accountants
of India, within the time period of two days where the
audience was filled of CA Students from different states
of India as well as other SAFA countries.

Apart from the conference, the foreign delegates were
offered a tour around Hyderabad city including many
sacred and world famous destinations. On the very
first day at India, it made an auspicious moment for
all the delegates to witness the biggest statue of Lord
Buddha in India at Hussain Sagar Lake which is famous
for its shape of a heart. Then, all the delegates were
excited to visit the world’s biggest film city, Ramoji Film
City which is more than 1700 acres of space where
many world famous Bollywood films were made in.

The Institute of 01 ML
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Further, an interaction session of SICASA Hyderabad
students was carried out with the guidance of the
president of SICASA Hyderabad and Indunil Pathirana,
Deputy Manager of Student Services, CA Sri Lanka
where the delegates shared their views and local plat-
form of Chartered Accountancy in the global context.
A massive shopping experience was given to the del-
egates at the final day by visiting Charminar and all the
delegates were able to experience different food spe-
cialties such as Panipuri, Halwa and Biriyani etc. in In-
dia throughout the stay.

It was a life time experience that brings the evident
pleasure on the faces of the ones who touched the
real value of the ICAI Students Exchange Program 2017
which opened up for young Chartered Accountant stu-
dents to ponder their career lives tremendously. Final-
ly, the diverse hospitality of SICASA Hyderabad is highly
appreciated and our sincere gratitude is extended to-
wards CA Sri Lanka for bringing up the CA students into
the international arena.
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“CHANGE” is the breath of your life and will keep you alive.

Jayashan Grero (President)

Challenge yourself to find the unique person live in yourself and be

the change to change the world, Then the world will follow you.
Chathura Perera (Vice President)

Transmute, To Transmute- Break the Frame. It's the sign of success, quality

of leadership and improvement of attitude which indicates the confidence,
attitude and your personality. Vishwa Bopage (General Secretary)

Life is always a change, changing things in your life will make it a success.

Chirath Deshitha (Treasurer)

Don’t wait for opportunities, Transmute your life to create it.
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Asanka Senevirathne (Educational Secretary) !
|
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Change yourself by yourself, Don't let the change to change yourself.

Thilini Nadeesha (Editor)

Be brave to break your own boundaries and be yourself.
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Kaushalya Sammani (Public Relations Secretary) .
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When we try to change our life, it may end up losing something,

but we will surely end up gaining something better.
Sugandhi Chathurika (Social Secretary)

Be brave to catch the opportunities, that's the starting
point for a transmutation.

Dilshan Akalanka (Sports Secretary)



These are events organized for all employed students to have relief from the stress of work, deadlines, exams and
move into a different arena of physical endurance. The primary goal of these sports events is to bring trainees of
all member firms together to nurture an environment where we interact and make friends.



The sports events organized by us are cricket, football, badminton, netball, basketball, volleyball, swimming, mar-
athon, carom, athletics and table tennis. These events are held at various locations throughout the year.



After a year of perseverance and competition, we award and inspire all those who emerge victorious. Awards will
be given not only to students who excel in examinations but also to those who excel in the CA Students’ Sports
Tournament.

This will be followed by a night of music and dancing, fun and laughter, where we celebrate the completion of
another eventful and successful year of work, exams and sports.
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Soft Skills & Professional Skills
Development Programme

Soft Skills and Professional Skills Development Program was held with the intention of enhancing the soft skills
of young CA students in November 2016. The resource personnel for the program was DAASH Consultancy and

Training (pvt) Ltd.
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THE TALENT SHOW




"The Journey of Finding Pearls", Ingenio 2016, the talent show organized by CA Students’ Society for the
2nd consecutive year, was held in January 2017 at Defence Services School Auditorium.

It was a successful event which was showcasing the talents of CA students and unsurpassed in the level
of excitement and creativity of CASS.










BLOOD DONATION
CAMPAIGN

EVERY BLOOD
DOMORIS A

IT JUST TAKES 10 MINUTES
FOR YOU TO SAVE THREE LIVES.

VENUE - CA SRI LANKA PREMISES
DATE - 3*OF JUNE 2017
TIME - 9 AM ONWARDS

CA Students' Society organizes a blood donation campaign
annually which attracts well over 100 donors who geneoursly
donate their blood to give life to others. This year, the
campaign is themed as “It just takes 10 minutes to save 3
lives” which will be held on 3rd of June 2017 at the Institute
of Chartered Accountants of Sri Lanka.



FUSION 2017 | 13™ EDITION

EVOLUTION OF FUSION BUSINESS MAGAZINE

This is the launch of 13th edition of CA Students’ Business Magazine, ‘Fusion’ which will be circulated among
registered students of CA Sri Lanka (Printed version to 1000 students of Member firms and E version to 44,000
student base) as well as the students of the South Asian region.

Fu_s,u}N_

12" Edition | 2016

4]

THIT

13TH EDITION 2017

4]

)F 13TH EDITION

—— FUSION 2017 ——

LAUNCH

This is the launch of the latest volume of
Fusion - The 13th edition -
with the support of our well-wishers!
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NEW LOOK, NEW OFFERINGS,
UNCOMPROMISED QUALITY, GUARANTEED.
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TOKYO SUPERLIGHT

LOW WEIGHT | HIGH STREMGTH
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ORDINARY PORTLAND CEMENT » PORTLAND POZZOLANA CEMENT ® CELLULAR LIGHTWEIGHT CONCRETE
INTERNAL & EXTERNAL PLASTER ® SELF LEVELLING FLOORING COMPOUND = PREMIXED CONCRETE
WATERPROOFING SOLUTION # TILE ADHESIVES ® BLOCK MORTAR » SCREED MORTAR

& 0112558 100/0112 500 466 / 0112 592 308 @ sales@tokyocement.lk



VLGS THE BANK ACCOUNT
THAT'S IN TOUCH
WITH YOU

BOC SmartGen, for the youth, you know what you want and how to get it and you need BANK OF CEYLON

to be in touch with what's happening in your life and around the worid. TN
)@
iy

Head Offics, 'BOC Square’. NO 01, | Can Coniro |
m?ﬂ'wwﬁ.‘:mni. 0172304444

AA+{lka) Bankers to the Nation



CASL_STUDENTS

Like us

facebook. n

https://www.facebook. com/CAStude
—

https://www.instagram.com/ca_s udents
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